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Jeff Clark/MBAA International, Charter Member and Advisory Council 
W. Jeff Clark is probably most well-known for being the long-serving Executive Director of 
MBAA International, a multidisciplinary business organization famous for its annual Spring 
conference in Chicago. The MBAA International organization is a founding contributor to the 
creation of the International Society for Marketing.  
Dr. Clark is a Professor of Information Systems and Analytics at Middle Tennessee State 
University. He was voted Outstanding Professor in the College of Business and earned multiple 
favorite professor awards over his professional career.  
Dr. Clark earned his Ph.D. from Northwestern University, MBA from Northern Illinois 
University, and MA and BA from Scarritt College.    
 

 
John Cherry, Charter Member and Advisory Council 
John Cherry (D.B.A., Southern Illinois University, 1996) is Emeritus Professor of Marketing at 
Southeast Missouri State University, having joined the faculty at Southeast in Fall 2000. His 
professional experience is in banking, secondary marketing, real estate and consumer lending, 
and other service sector areas. 
John earned his undergraduate degree - Bachelor of Fine Arts - at the University of California, 
Los Angeles, where he majored in arts and humanities. He earned the MBA degree at Eastern 
Illinois University in 1990. Since completing his doctoral studies at Southern Illinois, he has 
pursued research in ethical decision-making in marketing, as well as the broad area of not-for-
profits in marketing, with special emphasis on the issues facing arts organizations. His research 
has been published in Journal of Business Research, Journal of Business Ethics, Marketing 
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Management Journal, Marketing Education Review, Journal for the Advancement of Marketing 
Education*, Journal of Personal Selling and Sales Management, Academy of Marketing Studies 
Journal, Academy of Educational Leadership Journal, International Journal of Physical 
Distribution and Logistics Management, as well as numerous regional, national, and international 
proceedings.  
In 2003, and again in 2007, John Cherry earned the Harrison College of Business Copper Dome 
award for research at Southeast, and in 2004-2005, Dr. Cherry earned the "Students' Choice" 
award for teaching excellence. In 2010, Dr. Cherry was awarded the R. Ferrell Ervin Award for 
Excellence in Teaching by the Student Government of Southeast Missouri State University. In 
March 2012, Dr. Cherry was named "Fellow" of the Marketing Management Association. In 
May 2014, Dr, Cherry was recognized as Outstanding M.B.A. Faculty in Southeast’s Harrison 
College of Business for 2013-2014. 
 

 
Linda Farrell, Charter Member, Founding Board and Co-chair of the Spring 
2022 ISM Conference 
Linda Ferrell is the John Roth Family Faculty Fellow of Marketing and Business Ethics. She 
served on the faculty at Belmont University, University of New Mexico, University of 
Wyoming, University of Northern Colorado, Colorado State University, and University of 
Tampa. She co-managed two, $1.25 million grant for business ethics education through the 
Daniels Fund Ethics Initiative at the University of New Mexico with her husband, O.C. Ferrell. 
She was also jointly responsible for securing over $5 million for the first Bill Daniels 
Distinguished Professor Chair of Business Ethics at the University of Wyoming. 
Ferrell earned a doctorate from the University of Memphis. She holds an MBA and a bachelor's 
in fashion merchandising from Illinois State University.  Her research interests include 
marketing ethics, ethics training and effectiveness, the legalization of business ethics as well as 
corporate social responsibility and sustainability. 
She has published in Journal of the Academy of Marketing Science, AMS Review, Journal of 
Business Ethics, Journal of Public Policy & Marketing, Journal of Business Research, as well as 
others. She has co-authored numerous books including Business Ethics: Ethical Decision Making 
and Cases (12th edition), Business and Society (4th edition), Management (3rd), and Introduction 
to Business (12th edition). 
Professionally, Ferrell served as an account executive in advertising with McDonald's and Pizza 
Hut's advertising agencies in Houston, Indianapolis, and Philadelphia. She was recently honored 
as the Innovative Marketer of the Year for the Marketing Management Association. Ferrell is on 
the board of directors of Mannatech, Inc., a NASDAQ-listed health and wellness company. She 
serves on the Board of the National Association of State Boards of Accountancy-Center for the 
Public Trust. She serves on the Executive Committee, Board, and Academic Advisory 
Committee of the Direct Selling Education Foundation. She is on the Cutco/Vector College 
Advisory Board. She is immediate past president of the Academy of Marketing Science and past 
president of the Marketing Management Association. Ferrell also serves as an expert witness in 
ethics and legal disputes. 
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O.C. Farrell, Charter Member and Co-chair of the Spring 2022 ISM 
Conference 
O.C. Ferrell is the James T. Pursell, Sr. Eminent Scholar in Ethics and Director of the Center for 
Ethical Organizational Cultures at Auburn University. He has served on the faculty at Belmont 
University, the University of New Mexico, University of Wyoming, Colorado State University, 
University of Memphis, Texas A&M University, University of Michigan, Illinois State 
University, and Southern Illinois University. 
Ferrell holds a doctorate from Louisiana State University in marketing, an MBA in marketing as 
well as a bachelor's in sociology from Florida State University. Ferrell is president-elect of the 
Academy of Marketing Science. He was formerly vice president of Publications for the Academy 
of Marketing Science and was past president of the Academic Council of the American 
Marketing Association. He serves on the board of the National Association of State Boards of 
Accountancy’s Center for the Public Trust and is also an advisory board member of Savant 
Learning.  
He serves on the Academic Advisory Committee for the Direct Selling Education Foundation. 
He received the AMS Cutco/Vector Distinguished Educator Award for contributions to the 
marketing discipline. Additional recognition includes being the first recipient of the Marketing 
Education Innovation Award for the Marketing Management Association, Lifetime Achievement 
Award from the Macromarketing Society, and special award for service to doctoral students from 
the Southeast Doctoral Consortium. He has chaired 13 dissertations with his former students 
currently serving as Deans, Associate Provost, CIBER Directors, journal editors, among others. 
Ferrell is co-author of several leading textbooks including Business Ethics: Ethical Decision 
Making and Cases (12th edition), Marketing (19th edition), Marketing 
Strategy (6th edition), Business and Society (4th edition), Management (3rd edition), 
and Introduction to Business (12th edition). 
He has published in the Journal of Marketing, Journal of Marketing Research, Journal of the 
Academy of Marketing Science, Journal of Business Ethics, Journal of Public Policy & 
Marketing, AMS Review, Journal of Business Research, as well as others. He writes weekly 
business ethics summaries and reviews for the Wall Street Journal with a subscriber list of over 
6000. Ferrell has served as an expert witness is some high profile ethics, legal, and marketing 
cases. 
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Peter Gordon, Charter Member and Founding Board 
Peter Gordon recently retired from Southeast Missouri State University after more than 40 years 
of service.  He was a professor and served for over 30 years arranging student programs in 
Europe, Asia, Mexico, Cuba and Brazil. 
was the founding President of what is now the North American Management Society, served as 
President of the Marketing Management Association and what is now the Association of 
Collegiate Marketing Educators and was Co-Editor of AMA summer and winter proceedings for 
20 years. He also founded the MMA Fall Educators’ Conference and acted as Conference Chair 
on 10 occasions.  He is a MMA Fellow and also recipient of the MMA Innovative Marketing 
Award. He earned his doctorate from Southern Illinois University. Gordon 
 

 
Stacey Hills, Charter Member 
Stacey Hills, Ph.D. received a Doctor of Philosophy degree in Marketing and a Master of 
Business Administration degree in New Product Development and Economics from Rensselaer 
Polytechnic Institute and a Bachelor of Arts degree in Economics and International Studies from 
Russell Sage College. Professor Hills was a marketing faculty member and Clinical Associate 
Professor and Co-Director of the Huntsman Scholars Program at Utah State University, then 
served Associate Professor of Marketing in The McCormick Division of Business at Southern 
Vermont College. She now serves as Business Faculty at Columbia-Greene Community College. 
She has published a marketing textbook titled The Marketing Fundamentals Field Guide, meant 
to be written in by its users. Originally from South Glens Falls, NY, Professor Hills spent 10 
years living in Logan, Utah with her husband, Doug Hills, a skillful digital comic book artist. 
Together, they have a daughter, Brady. 
 

 
Frederick Hoyt, Charter Member 
Dr. Frederick B. Hoyt , an Emeritus Associate Professor of Business Administration, was  a 
member of the Illinois Wesleyan faculty from 1988 until he semi-retired in 2019. 
Hoyt received his bachelor’s degree from the University of Chicago, an M.B.A. from Illinois 
State University, and an M.A. and Ph.D. from the University of Wisconsin. He has published 
over fifty articles in a variety of journals and international, national, and regional publications in 
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the area of business strategy, Asian business, services, not-for-profit marketing, and marketing 
history.  
He started studying Asia when he entered graduate school in 1963, adding 3 years of language 
training in the 1970s.  His first trip to China was in 1990, and he has been back with students 
almost every year since then.  In addition, he has been on faculty study tours from Jakarta to 
Japan—and most places in between, presenting his research in New Zealand, Viet Nam, and 
India. He has also added FDIB trips to Africa and Latin America as part of his interest in 
international business. 
Professor Hoyt has also been an officer in practitioner and educator groups.  He has been 
president of the 400 member Marketing Management Association, and was an officer or board 
member from 1990 until 2010.  He has also served as president of the Central Illinois chapter of 
the American Marketing Association and as president of the Midwest Business Health 
Administration Association. 
Outside of academe, Dr. Hoyt has been a Scoutmaster for nearly 40 years, with over 100 young 
men earning Eagle under his watch. 
 

 
Eliane Karsaklian, Founding Board, Vice-President Elect, and Program Chair 
of the Spring 2023 ISM Conference 
Eliane Karsaklian, Ph.D., is an unusual combination of big picture thinker, academic and 
practical businessperson. She has lived and worked in a number of countries during her career 
and mastered five languages, giving her extensive knowledge and experience in negotiation 
techniques and intercultural relationships. As an internationally known speaker and award-
winning researcher, Dr. Karsaklian is invited as speaker at a number of universities around the 
world. She is currently Clinical Professor at the University of Illinois at Chicago. Her more 
recent book – The Negotiation Process. Before, During and After You Close a Deal - introduces 
a completely new perspective to international negotiation, providing practical, field-tested 
examples and guidance to enable readers to implement sustainable negotiation in the real world. 
For more, visit www.LinkedIn.com/in/ElianeKarsaklian  
 
 

 
Lou Pelton, Charter Member 
Lou Pelton (Ph.D., University of Mississippi) is an Associate Professor in the Department of 
Marketing and Logistics at the University of North Texas. Dr. Pelton’s principal research 
interests include marketing channels, relationship marketing and international marketing. Dr. 
Pelton is senior author of multiple editions of Marketing Channels: A Relationship Management 
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Approach (McGraw-Hill) and Marketing Channels: Managing Supply Chain Relationships. He is 
also co-author of Business Ethics: Perspectives on Corporate Responsibility and Rights, 
Responsibilities and Relationships: Ethics and Social Impact Management.  
Dr. Pelton has published more than 100 research articles in prominent journals and inter/national 
conference proceedings. His articles appear in Advances in Marketing, Business Horizons, 
Industrial Marketing Management, Journal of the Academy of Marketing Science, Journal of 
Business Ethics, Journal of Business and Industrial Marketing, Journal of Business Research, 
Journal of Healthcare Marketing, Journal of Macromarketing, Journal of Marketing 
Management, Journal of Marketing, Journal of Marketing Theory and Practice, Journal of 
Personal Selling & Sales Management, Journal of Pharmaceutical Marketing and Management, 
Journal of Retailing, Journal of Services Marketing, Research in Marketing, among others.  
Dr. Pelton has delivered educational programs and keynote addresses for governments, 
organizations and tertiary institutions in Africa, Asia-Pacific, Europe, South America and the 
U.S. He represented the U.S. as APEC Delegation Leader at the 2009 APEC CEO Summit in 
Singapore, and he was a APEC/ABAC Student Delegation Leader in the “Voices for the Future” 
program at the APEC Leadership Summit 2008 in Lima, Peru. 
Dr. Pelton's research and practitioner insights have been presented at the National Pharmacy 
Forum, the Asia-Pacific Millennium Conference, U.S.-Vietnam Forum on Sustainability, 
multiple World Marketing Congresses, and many national and regional academic conferences. 
Dr. Pelton is recipient of national research grants from the U.S. Department of Education and 
international research grants from The Cheung Foundation. Dr. Pelton has served as vice 
president (programs) of the Academy of Marketing Science. He has also served as president of 
the Federation of Business Disciplines, president of the Association of Collegiate Marketing 
Educators, director of the American Marketing Associations ethics and co-director of 
relationship marketing special interest groups. He has also served in a number of roles in the 
World Marketing Congress and has been a frequent expert witness in federal and state litigation. 
Dr. Pelton was selected as the 2004 UNT Summer Commencement speaker. He has also served 
the university in a multitude of leadership roles, including chair of the UNT Faculty Senate, 
Senate Budget Committee, Executive Committee of the Faculty Senate, Faculty Participation in 
Governance Committee, Greek Scholarship Task Force, Search Committee for the Career Center 
Director, as well as dozens of College of Business and departmental committees.  
Lou E. Pelton is the founder and faculty sponsor of the University of North Texas chapter of Mu 
Kappa Tau, the national marketing honor society. Dr. Pelton’s passion is international education 
and global outreach. He has co-directed the CoB’s first study abroad programs in China, Hong 
Kong, Malaysia, Morocco, Singapore, Thailand and Vietnam. He is frequently consulted by 
tertiary education leaders in Asia for insights on academic programming, as well. He currently 
serves as chairman of Global Education Marketing Development. 
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Judy Wiles, Charter Member and Founding Board 
Dr. Wiles served as President and on the board of directors for international academic 
organizations, including MBAA International and the Marketing Management Association. She 
served as chair of the Marketing Committee for Optimist International in 2010-11. She co- 
founded and served as President and on the board for the area chapter of the American 
Advertising Federation. Her leadership roles for Southeast Missouri State University have 
included serving as a department chair for the Harrison College of Business for fifteen years, 
serving as interim dean of the college for a year, serving as Director of the Douglas C. Greene 
Center for Innovation and Entrepreneurship and Catapult Creative House for three years, and 
Moderator of the Chairpersons’ Forum for two years. 
She received the MMA Fellow Award for long-time contributions to the Marketing Management 
Association in 2009. She received the Silver Medal Award in 2008 by the area chapter of the 
American Advertising Federation. She has organized many academic and professional 
conferences for regional and national organizations. She has published and presented articles in 
the areas of business ethics, advertising, and marketing communications. 
Dr. Wiles retired as Professor of Marketing at Southeast Missouri State University in the summer 
of 2021 after serving Southeast for 37 years. 

 

Rama Yelkur, Charter Member, Founding Board and Inaugural ISM 
President 
Rama Yelkur is the Dean of the College of Business and Professor of Marketing at Texas 
Woman’s University. Prior to that she served in a variety of roles, including the Dean of the 
School of Business at St. John Fisher College in New York, Dean of the Carmona College of 
Business at Saginaw Valley State University in Michigan, and Director of International Business 
Programs and Professor of Marketing at the University of Wisconsin - Eau Claire and a 
Marketing faculty member at Texas A&M International University. At Saginaw Valley State 
University, she also served as the Director of the Stevens Center for Family Business, serving 
family businesses through succession planning for the next generation. Yelkur has published 
articles in various journals such as Journal of Advertising Research, International Business 
Review, Journal of Euromarketing, Journal of Marketing Communications, Journal of Product 
and Brand Management, and Business Horizons. 
She has consulted and conducted corporate training internationally including in countries such as 
France, Portugal, Spain and Vietnam. She is the recipient of several grants through the U.S. 
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Department of Education to assist SMEs become globally competent and to conduct student 
programming. She has extensive international experience and has been instrumental in 
establishing partnerships with Universities in Greece, Ireland, Netherlands, China and India. Her 
passion is to educate students to become globally competent and provide them with the skills to 
function in a contemporary, globally intertwined, technologically advanced workplace.  
Yelkur has nearly three decades of consulting experience in sports marketing, advertising, and 
sponsorships, working with organizations such as Kimberly Clark, NBC Universal, and the 
NFL. Her work on Super Bowl advertising, in particular, has been cited in national media 
including The Wall Street Journal, The New York Times, Forbes Magazine, Fortune, Kiplinger 
and USA Today. She is also frequently contacted by CNBC, CNN, FOX TV, and producers of 
shows and media buyers regarding Super Bowl advertising. 
She has extensive experience on public and private boards. She is the past chair of the Women 
Administrators in Management Education Affinity Group of AACSB – International and has 
organized programming to develop leadership among women and minorities. She is the Past 
President of the Marketing Management Association (MMA) and Past President of the Executive 
Board of the Midwest Business Administration Association (MBAA)-International. She also 
serves on the Induction Planning Committee for the National Women’s Hall of Fame. Rama is a 
Certified Global Business Professional.   
She is a graduate of the Management in Leadership Education program through the Harvard 
Graduate School of Education. She received her Doctorate in Business Administration from 
Mississippi State University with a specialization in Marketing, her MBA from PSG College of 
Technology in India and her BSc. in Mathematics from Ethiraj College for Women in India. 
 


